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Data Walkthrough

Sense of Community (SoC) Survey

Sept. 24, 2025



Sense of Community Survey
(Spring 2025)

16% students

Survey Participants

35% of the student body

Student Representation




Overall Sense of Community
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4

Feel a strong sense of community

85%



Peer Institutions -

overall SoC

Comprised of multiple
questions

UGrad
e SFBU: n=44-45
e Other: n=4,789-4,826

Grad
e SFBU: n=85-87
e Other: n=720-723

Stronger Sense of Community—>
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Overall Sense of Community by Role

|

Undergraduate students Gradu ate students

m San Francisco Bay University m Other Institutions




Gender - SoC

Male: n=72
Female: n=69

Dashboard 1

Which gender felt an overall higher sense of community?
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https://public.tableau.com/views/2024-2025SenseofCommunityResultsFinal/Dashboard-Connected?:language=en-US&:sid=&:display_count=n&:origin=viz_share_link

Gender - MBA

SoC Among MBA Students

86%
67%

Male: n=15
Female: n=22

Male Female



Peer Institutions - Gender

Men
e SFBU: n=53
e Other: n=1,592

Women
e SFBU: n=57
e Other: n=2,801

Stronger Sense of Community—>

Overall Sense of Community by Gender

m San Francisco Bay University m Other Institutions




P Degree Level Calculated P..
Gender Do men or women feel agreater sense of communlty? %AH

" Undergrad
For Disaggre Percent Agree Grad
gation: Gend
| feel er 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Comfortable sharing my Man
beliefs and opinions at

SFBU
Woman _
e Man _
community
Woman _87%
e Man _
supportive
i I Woman _
Comprised of multiple
questions e
welcoming

W
UGrad e
® Men: n=34 Valued in the SFBU Man
e Women: n=19 ’

69%

Woman 91%

Grad
e Men:n=71-72
e \Women: n=69-70

Percent Agree

Dashboard 2



https://public.tableau.com/views/2024-2025SenseofCommunityResultsFinal/Dashboard-Connected?:language=en-US&:sid=&:display_count=n&:origin=viz_share_link

Student Perception of Faculty & Staff

Percent of students who feel that faculty/staff are "skilled,
committed, and capable”

C ) )

(84%94%)

SFBU: n=145



Student Perception of Administrators

Percent of students who feel they are taken
seriously by administrators

Undergrad

C ) )

C 72% )

Grad

UGrad: n=39 C ) )

Grad: n=72 ( 87% )




DOM v. INTERN.

Which group of students feels a greater sense of community - domestic or international?

| am treated fairly b
i | have grown personally!

| am taken seriously by | | am treated fairly by students during from campus | have people | can My peers are eager and
classmates classmates extracurriculars (e.g., ‘p confide in at SFBU committed
interactions
sports, clubs)
100% 100%

93%

91% 90%
90% - 87% 90%
83%
80% 80%
75% 75% 75%
71% 71% 71%

70% 70%

60% 60%

50% 50%

40% 40%
Comprised of multiple
questions 20% 20%

20% 20%
DOM: n=7-14

10% 10%
INTERN: n=83-113

«  Dashboard 3

Domestic Internatio..| Domestic Internatio..| Domestic Internatio..| Domestic Internatio..| Domestic Internatio..| Domestic Internatio..

Percent Agree
Percent Agree



https://public.tableau.com/views/2024-2025SenseofCommunityResultsFinal/Dashboard-Connected?:language=en-US&:sid=&:display_count=n&:origin=viz_share_link

Events & Activities for Growth

Students overall agree events/activities build sense of community

C )

90%

\_/

Domestic students agree activities help them growth

C )
C 75% )

Overall (UGrad + Grad): n=144 International students agree activities help them grow

DOM: n=14 C ) )
INTERN: n=111 (—'ﬁ
85%

Ul




Collaborative Action in Motion

Identify
Resources

Assess people, tools,
funding needed

Prioritize Actions

Explore Focus on high impact

oge t
Opportunities steps
Explore areas for

improvement across
units


https://miro.com/app/board/uXjVJEaRMqA=/?share_link_id=625814009107

Collaborative Action in Motion

Implement
Initiatives
: Launch plans into action
Identify P
Resources

Assess people, tools,
funding needed

Prioritize Actions

Explore Focus on high impact
Opportunities steps
Explore areas for

improvement across
units






Appendix

Dashboards in Tableau

Miro Digital Whiteboard

** Feedback Form **



https://public.tableau.com/views/2024-2025SenseofCommunityResultsFinal/Dashboard-Connected?:language=en-US&:sid=&:display_count=n&:origin=viz_share_link
https://miro.com/app/board/uXjVJEaRMqA=/?share_link_id=625814009107
https://docs.google.com/forms/d/e/1FAIpQLSfRRtfpbgWRAFGl3HctH4eJ1qh9fbvAM-9fqjSKyws40Zt2PQ/viewform?usp=header

Participating Institutions

Populations Surveyed

Undergraduate|Graduate

Students Students

Adams State University

X

Belmont University

X

Cottey College

Elms College

Frostburg State University

Juniata College

Keuka College

Keystone College

Le Moyne College

Millsaps College
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New York Law School

New York School of
Interior Design
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Pierce College

Principia College

Ripon College

Saint Vincent College
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San Francisco Bay

University

Southwestern University

St Olaf College

University of Baltimore

University of Toledo
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Peer Institutions



